No cover page. No citation required, but I still have to submit on SafeAssign software so no plagiarism as always. No headline on each answer, please answer like 1. Answer 2. Answer 3. Answer … Min 3 pages and a half. Answers the following short questions: 
1) Why was target audience segmentation so important to the overarching branding of this new Chase offering?
2) What were the brand management challenges in the deployment of this new product, in the context of dynamic competition and the fact that Chase is a long-standing category leader?
3) How did the Sapphire Reserve Card leverage new Brand Value when positioning itself as a Cult Brand?
4) Provide 3 key learnings from the Ted Talk (LEVI’S Brand spokesperson talk) specifically around maintaining a global brand presence and relevancy. Link: https://www.ted.com/talks/james_curleigh_how_to_enhance_and_expand_a_global_brand?utm_campaign=tedspread&utm_medium=referral&utm_source=tedcomshare 
5) Based on the insights from the recording session last year, what did you identify as 3-5 key principles to apply to brand management ----no matter if you are addressing a B2B, B2C or Non-profit brand? Briefly explain. (if you already know the answer friend, you don’t need to watch. If not, let me know. I will find it and post for you)
6) What challenges do Brand Managers face in terms of sustaining differentiation and consistency in this changing world we are living in?  
7) How has the COVID-19 pandemic presented opportunities for brands to become more relevant?  What challenges has the pandemic presented?
8) What learnings from the case studies/study materials did you find to be most compelling in terms of how you look at Brand Management as a discipline and/or a career? Why? 

